How to Bring your Social Media to Life

With — Extraordinary Story IOIVIStory



What is a hashtag ® Simply

and how do we use it?

D
How to Bring your Social Media to Life |SL|§/(I)§ II\]I-AN @ ‘



#iomstory
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4,865 post < Q #iomstory

® Simply

marketing

Top Latest People Photo

<
-‘ I Following 4

Related: #privatehire #manchesterbars #auckland

Angela Byrne @angela... -25/01/2019

b The fairies # # or little people make an
appearance in our One Stop Guide
#iomstory

Recent

'Y em ~ ) & -

N/ Les \/©

Angela Byrne @angela... -25/01
b Our new One Stop Guide is ready!
Pleased tn sian off and thanks to the
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lﬁ Q Search Twitter 2"
United Kingdom trends

1 #MondayMotivation
84.5K Tweets

{M Jennifer Macdonald-Nethercott MCIM CM,
NakedPRGirl, and 2 more are Tweeting about
this

2 Olivia Colman
190K Tweets

Awards season

Olivia Colman's inspirational
Oscars speech left many tea...

3 Oscar
1.99M Tweets

variety.com
Lady Gaga Wins First Oscar

4 Alan Partridge
5.247 Tweets

© Q Q
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Mike Radcliffe Photography - 13h
‘Green glass' The face of a backlit wave,
Port St Mary #isleofman @BiospherelOM

Trending

< Q #iomstory -

Top Latest People Photos Videos

Mike Radcliffe Photography - 13h
‘Under the spotlight' South Barrule
#isleofman @BiospherelOM

@uvisitisleofman @ourislandim
e #mybiosphere #manx

O ] Q2 wr

@visitisleofman @ourislandim
#ourbiosphere #mybiosphere #manx
#iomstory
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WHICH $OCIAL MEDIA PLATFORMS USE HASHTAGS?

ALL OF THEM,
BUT THEY ARE MOST EFFECTIVE ON:

INSTAGRAM TWITTER

HOW MANY
HASHTAGS?

The hashtag will also work on
YouTube, Linkedln, Snapchat and
Facebook but is not integral to the

way we use the platform as Instagram
& Twitter.

*Hashtags also work on Instagram Stories.

For the purposes of your social media try adding
1 or 2 relevant hashtags to each post if you are
using any of the other platforms.
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HOMSTORY

WE CAN GIVE TOURISM ON THE ISLE OF MAN A SHARE OF THE "VOICE' ONLINE BY USING A

SIMPLE #

#IOMstory is relatively new in comparison to others. By working together, we can raise
our voice and be seen in an online space.

49 36%m | il Manx Telecom 4G 18112

49 36%m il Manx Telecom 4G 18113
< #iomsto <

<

70 36%m |
#walesadven

66.6 k posts

Follow

Follow
Followed y=s"Mply_marketing

See a few 0T

S each week See a few TOT®CTs each week

Related: #visitisleofman #isleofman_insta #isleofman 4% Related: #thewalescollective #ordnancesurvey #peakdis Related: #walkinguk #visitwales #ukscenery #exploring

Top Recent Top Recent Top Recent
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BRINGS OUR

ALLOW US TO
IT GIVESUS A IMAGES, SHARE A
EXPERIENCES & COMMON
SHARE OF STORIES 3 MESSAGE &
"VOICE! TOGETHER IN ONE g BEAUTIFUL

PLACE IMAGERY

ACCESSIBLE TO
EVERYONE -

VISITORS, LOCALS, #8

SERVICE

IT'S REALLY
®  SIMPLE BUT
i HIGHLY EFFECTIVE g

# - GET EVERYONE

%, PROVIDERS, ETC. B ON BOARD

©
How to Bring your Social Media to Life |SL|}/(|)§ II\-AI-AN @ ‘




We can increase the share of

voice on the Isle of Man

SIMPLY by raising our voices

with positive message & images

©
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The Social New Forest

The New Forest = 566 km:
The Isle of Man =572 km:
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Knew.

Title for presentation can go here

® Simply

marketing
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Commoning Family

@Cuffnells Follows you

#RealNewForest family: Bob, Lyndsey and the
#twins. Passionate about the #NewForest,
#commoning, conservation, education &
@4commonland . All views our own.

amily.wordpress.com

© New Forest

E3 Joined June 2016

971 Following 966 Followers

Followed by William White, Lorna Sixsmith
w %, NFU South East, and 10 others
Tweets Tweets & replies  Media Likes
Commoning Family @Cuffnells- 2h

The garden is alive with the sound of
#bees...
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What you can do ...

 Use the hashtags

 Tag others into your posts
using the ‘@’ mention

* Like and share post which use
the hashtags
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#IOMstory

@visitisleofman
#lsleOfMan

@BiospherelOM
#IOM

@ourislandim
#Visitisleofman
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You can get involved

Everyone has an
Extraordinary Story to tell

Our People m o Jp

©
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YOU CAN BECOME PART OF THE §TORY

ENCOURAGE YOUR VISITORS TO USE
# OMSTORY

« Add a note to their Welcome Pack
« Have a small sign at Reception

bt

Thanks @NoaBakehouse for kick-starting Chasms conquered! See more of my
my #lOMstory this morning! #AOMstory at http://bit ly/2EM/balV

WHAT MAKES A GREAT POST?

e —— T

« People make posts
 Emotion makes posts
» Real life

A perfect (and fluffy) end to my The only place I've seen a drinking dragon
#IOMstory thanks to @ManxSeaQuest #IOMstory #magical #nature
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SOCIAL MEDA ALLOWS U TO RAISE OUR VYOICES

CAPTIONING #|OMstory
#|OMstory AS TEXT

alf term and Make a splash and start your #l{OMstory
|| never forget! @Seascape.im

Therapy #1OMstory style Qur journey is just beginning #1OMstory A welcome #10OMstory visitor!
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But ...

Images are super important

/)me@ WWW&%W»@ . /ﬂwﬁf‘/
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< fordhousenorfolk

1,659 247k 1,600

Follow -

Ford House

Personal Blo

Luxury hollday cottage in beautiful North Norfolk.
Sleeps 2-6

Plus Interiors, life & style

#fordhousenorfolk

Featured in Country Homes & Interiors
flintnorfolk.com/

olic , woodandtwinesigns, homebytheloch
frenchloafhohdays 7 more

Suffolk North Norfolk Home London

Call Email

How to Bring your Social Media to Life

fordhousenorfolk
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Sally's Cottages @

@sallyscottages

Home

Reviews

Live Videos th Like = X\ Foliow = Share @ .-+

Photos

Videos # Create Post N~ @ 4.5 out of 5 - Based on the opinion of 1,044

people
v See more . .
| 3 Write a post

Create a Page

m Photo/Video & Tag Friends ° Check in

Recommendations and Reviews

o Recommended by 932 people

ABOUT SALLY'S COTTAGES

-~
™. Great cottage in beautiful scenery, easy to book and very accurate descri Our Story
" ption of properties. Would ... See More
al” i é Sally's Cottages has over 475 cottages
u February 12

throughout the Lake District and Cumbria.
Many of our holiday...

A Amazing properties at a very reasonable price
)

53

We had a great heliday ay orchard grove bassenthwaite my son and his f Community
amily of 2 children wete visit... See More

See More

See All
e October 27, 2018 24 Invite your friends to like this Page
s 537,383 people like this

Do you recommend Sally's Cottages? N\ 577.129 people follow this

©
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< sallyscottages o

851 22 1 k 1 079

Sally's Cottages

sallyscottages

Sally's Cottages has over 470 beautiful cottages all
over the Lake District. Share your #lakedistrict
#cumbria experiences with us #sallyscottages
www.sallyscottages.co.uk/

7 St John's Street, Keswick, Cumbria

; alison_r_bowyer littleclivesphotography a

Sally's Cottages

edencottageyarns @sallyscottages
“e T, We have over 470 holiday cottages throughout
‘ : \ the Lake District. Enjoy news, tips & competitions
here! Share your Lakeland experiences with

Live!! Dream plan... Press Lake Life  Officqg — - #sallyscottages

Call Directions

© The Lake District (& sallyscottages.co.uk
Email
0

Joined April 2009

1,780 Following 13.1K Followers

Tweets Tweets & replies  Media Likes

ilowed by NotWestmoriands, NatWest
a

@ "

reat British Entrepreneur Awards, Cu..

d

11 Sally's Cottages Retweet

(1]

Sarah @tobygoesbananas - 1d

A Lakeland retreat at Croft House
Sally's Cottages buff.ly/2RP5kSw
@sallyscottages #review

Q Q

VISIT
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® Simply

Who do you want to attract?

50+ looking forward to
retirement. Mid-High
level careers

Busy working families of all
ages. Focused on the needs
and wants of their children

v »
Q\-.\,\:S I ~r/

ﬁy‘ﬂ.\% ,5’7/{9" 20-40 something! Couple & groups of friends
A5 0vENTUROUS | ) _ i : : . e
p N 6\75’:‘;’-’ Child free singles and Ihn t:lelr 30 s - Have wgrked

- U
SwoRkHARS |/ coup
Z%?\‘A o Educated to degree S\ 3

‘JQ:(\ LUy, e level — work long hours 4’\3’\ V2 “‘f

. 2 N
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Barriers to visiting

Who they are

The largest audience segment, Work Hard, Play Hards ~ B Lack of awareness of what's here
tend to be mid 20s to 40 somethings. This group are
childfree singles & unconstrained couples. They are
educated to degree level, ambitious hard workers B Not much todo
that have made it to at least mid, if not high-career

level. Due to this, they work long hours and place high Key messages
value on weekends and free time.

B Too close to home

B Get active when getting away from it all

How they holiday

B Challenge yourself in beautiful natural
On holiday, Work Hard Play Hards are looking for surroundings

new and different experiences to reinvigorate and
re-energise themselves. They will spend their hard-
earned money on multiple trips per year to recharge
their batteries. When they are there they want to be
exhilarated, enjoying adventure activities such cycling,
hiking, and walking and are happy to try new activities.

B Feelalive!

You don't have to go far to try something new

B Make yourself at home, live like a local

B Multiple holidays per year, overseas and in the UK
B Take a mix of short breaks and longer holiday

VISIT  (m
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Produce great content
and be helpful
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Newnder 2 **Simply

Be consistent
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Newnder 3 **Simply

Consider your social
media as a community

ISLI}/CIDEII\]I-AN @‘




Register for one of the training session



