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Step One.  Understand your 

audience. 



















 Results - Kids first families  
 : 

Rank 
 
  

 

Kids first families 
Psychographic elements  

preferences  
 

Average Score 
  

1 Laughter/Humour 11.24 

2 Sand/Beach 9.86 

3 Contact with Animals 9.51 

4 Viewing Animals 9.21 

5 Magical Illusion/Visual Effects 9.20 

6 Rides/Machines You Control 8.87 

7 Relaxing 8.73 

8 Content/happy/comforted 8.72 

9 Getting-away-from-it-all / escape 8.48 

10 Practical Learning 8.47 

Kids first families  
Families who put the needs of the children first and look for a fun environment where 
children are stimulated and adults can relax; they’re looking for a guaranteed good time.  

Rank  
 

 

Kids first  families 
Amenities preferences  

 

Average 
Score  

 

1 Picnics 8.66 

2 Table Service Restaurants 7.66 

3 Shopping 7.40 

4 Fast Food 7.09 

5 Self Service Restaurant 6.92 

6 Visitor Information Centre 6.25 

7 Kiosks 5.98 

8 Healthy Living Food 5.96 

9 Vending 5.34 





 Results - Explorer families : 

Rank 
 
 

 

Explorer  families 
Psychographic  elements 

preferences  
 

Average 
 Score 

  

1 Laughter/Humour 11.87 

2 Sand/Beach 10.29 

3 Viewing something rare 9.78 

4 Practical Learning 9.76 

5 Contact with Animals 9.59 

6 Viewing Animals 9.52 

7 Outdoors 9.48 

8 Magical Illusion/Visual Effects 9.45 

9 Natural Landscape 9.31 

10 Touching something rare 9.23 

Explorer families  
Families that actively learn together, the adults will get as much out of their experience as the 
children. To fit in the interests of all family members planning, sharing and negotiation are essential 

Rank 
 

Explorer family 
Amenities preferences  

 

 
Average 

Score  
 

1 Picnics 9.45 
2 Table Service Restaurants 7.37 

3 Shopping 7.18 
4 Healthy Living Food 7.11 

5 Visitor Information Centre 7.07 
6 Self Service Restaurant 6.65 

7 Fast Food 6.47 
8 Kiosks 5.84 
9 Vending 4.86 



How are expectations changing? 



1. Viewing Animals 
2. Laughter 
3. Contact with animals 
4. Relaxing 
5. Viewing something rare 
6. Visual entertainment 
7. Outdoors 
8. Using your hands 
9. Visual effects 
10. Learning by being creative 



Step Two.  Get the offer right. 



Unexpected Delighters 

Things they don’t expect us to 

do but if we do them well we 

could really wow, and if we don’t 

do it well it can backfire 

Expected Basics 

Things they expect us to get right. If we 

get it right, we’ll just satisfy.  

 

Unexpected Irritants 

Things they don’t expect us to get wrong  

 

EXPECTATIONS 

Where we get the basics 
and remove irritants– we 
have a better chance to 
surprise and delight 





Proposition. 



Service. 



Food and Beverage. 



Let’s talk about 

play. 



 

 

 

 

 The ingredients for play: 

 4 key principles  
 

 Social space  

 Journey  

 Invitations 

 Loose Parts  
 

 (OPAL, Michael Follet)  

https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjakaS99ujWAhVQalAKHVlWCTAQjRwIBw&url=https://apassportaffair.com/2014/09/25/barefoot-walks/&psig=AOvVaw2ioCcI5MSKZecKSnO82Y7Z&ust=1507823449061384


Social 
Space 
Spaces to bring people together.  

Spaces to flow in and out of.  

Spaces that enclose you.  

Spaces which create a relaxed 

feeling that are playful too. 



Social spaces 
places to rest, places to ‘hold’ play, places for parents to support play from. 



Journey 
A rich network of ways to go. 

Different lengths and scales. 

Under, over, across, up, down 

and between. 

Texture and shade. 



Journeys 
wobble, step, curve, hop, jump, stretch, textures. 



journeys 
far right: a bare foot trail. 



Invitations 
Placing things into an 

environment to offer play. 

Children create their own 

stories around stuff that 

they find.  

Plant seeds into their 

imagination, and allow a 

child all sorts of 

possibilities for play. 

 



Loose parts 
Things which allow a child’s ability 

to change and control their 

environment.  

These are the raw ingredients of 

play: 

wood, stones, water, buckets, 

baskets, pine cones, sand, mud, 

cups, leaves, petals... 



loose parts 
den building illustrates the importance of loose parts. base structures established safely  permit play. 





Let’s talk about segment clash… 



Single Segment Multi Segment 
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Quiz trails 

Highly programmable 

spaces 

Big outdoor 

components 

Events 

Highly segment specific, 

expectations clearly 

signalled: Rousham, 

Eureka 

Completely programmable 

experiences: UCI Cinemas 

Big spaces: Belton, 

Attingham 

Highly kinaesthetic or 

involving experience with 

genuine multi-segment 

appeal: Quarry Bank Mill, 

Wimpole 

Mansion with bolt-ons 



What makes a brilliant family offer?. 







Case Study 

 

 

Attingham Park 




